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relevance

/ relv(a)ns/
noun
noun: relevancy

the quality or state of being closely

connected or appropriate.
"this film has contemporary relevance”
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We're trying to
be relevant to
the right audience for our

client or business
[P]
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We’re also trying to push the

limits of.relevancy to
grow & diversify our

link profiles
[P]
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... and the right
tools or framewor
to measure your
work







BU

Bournemouth

University

The Sir Michael
{? Cobham Library

Dorset House

The Student Centre

Kimmeridge House

Poole Mouse
BU Reception

% The Fusion Bullding

——

| ﬂ Weymouth House
il SO — —

Christchurch House

y [P]
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Who? Who is the
target audience?



@coleybird
#brightonSEO

Who? Who is the
current audience?
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What are the key
concerns of the
audience?
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What are the
biggest barriers to
purchase/use?



@coleybird
#brightonSEO

What’s going on
more broadly
in their lives?
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Why?

Why does the

audience need/ use
the product/
service?
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Why?

Why would
someone choose

you over another
brand?



@coleybird
#brightonSEO

When in their

lives does the
audience need/ use
the product/
service?
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When in the day/
week/month/year
does the audience
need/use the
product/service?

N NN [P]
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Where?

Where are they
looking for the
product/service
(is there a

location element)?

XXX |P]
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How do they feel
How? about the
product/service?
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How do they feel
about the fact that
they need to
use/buy it?
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Is there a price
How? element to consider
(how = how much)?

'YX XXX XXXXXxx [P]
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You can find so
much audience
insight in
search data...

# google.co.uk

& travel insurance when

travel insurance when pregnant
travel insurance when already abroad

travel insurance when on waiting list

travel insurance when you have
cancer

travel insurance when under
investigation

travel insurance when awaiting
surgery

travel insurance when to buy

travel insurance when pregnant uk N [ P ]
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# google.co.uk

[ ]
You can find so  |F——
m Ch a d i e n C e best running shoes for men
u u best running shoes for women
[ ] [ ] [ ]
I n S I g h t I n best running shoes for beginners

best running shoes for flat feet

search data...

best running shoes for plantar fasciitis

best running shoes for shin splints

best running shoes for wide feet [ P ]
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You can find so
much audience
insight in
search data...

# google.co.uk

is spain good for

is spain good for gluten free
is spain good for vegans

is spain good for vegetarians
is spain good for holidays

is spain good for surfing

is spain good for muslims

is spain good for Kids

is spain good for expats [ P ]
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... and in social
data too

# reddit.com

= @ use App IO SEEREE
r/diabetes_t1 G )
@ Legitimate ar_73 m "

travel insurance & tips

hi friends, i have 2 1-2 week trips abroad coming up

(one to Netherlands/Belgium and the other to Mexico)
this is my first time going international since diagnosis
looking for travel insurance recs for peace of mind and
any tips for traveling on mdi (what happens if you lose
your insulin/bag gets stolen... thinking worst case

scenarios here).

thanks in advance!!

28 P2 Q ~

—+— Add a Comment
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... and in social
data too

19:16 & o Te

m x.Ccom

Bblythe Sarah @BblytheS34463

Replying to J

Time flies when you're wearing comfy bras!
Makes me wonder how often | should be
replacing my running shoes - they definitely
need some love after all those miles.

O Ll O l]ll ‘

=% 40UR X @WesBurgundy - 19h
Left my running shoes at home, watch roll,
airpods. Can | start the day over?

'D I_‘. O Illl 8
eda R4KUEN - 21!

shin splints because my running shoes suck
+ i have bunions AND flat feet £ %2

O 1 (o8| Q 4 it 1 m o

piyush mahamu @piyush mahan - Sep 18 ««» P
As someone who runs 3-5k twice a week on

roads, I'm not an elite marathoneror a
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... and in social
data too

4C =

Search

san sebastian spain

japan vs spain

germany vs spain

A 90.¢

england vs spain

ronaldo vs spain

s
a
-
i

Best Places In Spain [ P ]
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Profiles Great Brit

ain 2024-09-15

YouGov is
great for S—

attitudinal
insights...
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BEAUTY PIE

... While
reviews are o

Skin Type Normal

often full of
gems too

Not1713

Review 1

C == beauvtypie.com/products/super-tonic-leg-foot-scrub?_glat*zqavi® _up*MQ..* _ga*NTgIMIOMDIXL |ESM|YINKSOTY.* _ga_76YDC86Z

All Products New In Bestsellers Back In Stock Skancare Quiz M

ore

2 yeors ago
What magic is this?
Ordered this expecting a nice body scrub. | have to say this product is not like
anything | have tried before. Whilst it does exfoliate the skin really well without be
overly abrasive, it also octs os a moisturising treatment, and left the upstairs of my
house smelling divine for hours. As the other reviewers have noted, it did feel like |
had been to a spa, which | really apprecicted.

Product Uses Once o week

Recommends this product v Yes

2 yeors ago
Amozing - like @ spa in o jor

| was really lucky to receive this scrub to trial and it dida’t disappoint. It turned vp
the hottest day of the year and was a really lovely cooling treat.

The smell is incredible and my legs felt reclly smooth and moisturised after using

Product Uses Once a week

Recommends this product v Yes
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Who?

Males/females
Older skew; health
conditions

Keen travellers

When?

Could purchase an
annual policy

More likely to buy
after booking a trip -
usually right after
booking

What?

Stressed about
financial implication
of declaring
condition when
buying insurance
Most older customers
are enjoying
retirement

Where?

Will likely buy online
Might seek advice
from charity/relevant
body/friends

Why?

If you don't have the
right cover when you
fall ill abroad, you
could be left hugely
out of pocket

Price and quality

How?

Feel resentful that
their condition
increases the price
Insurance is an added
stress - financial

and mental
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Persona 1:
The Cautious Planner
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Name: Margaret Thompson

Age: 62

Location: Leeds, West Yorkshire
Job: Retired primary school teacher
Income: £24,000 per year (pension)
Health condition: Type 2 diabetes
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Margaret is a meticulous planner who
loves to research her annual holiday to
Spain in great detail. She's been
managing her diabetes for 15 years
and is very health-conscious.
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"I've worked hard all my life and now | get to
enjoy my retirement. My annual trip to the
Costa del Sol is the highlight of my year. | always
buy travel insurance as soon as | book my
holiday - it gives me peace of mind. However,
the premiums have gone up significantly since |

was diagnosed with diabetes."
P]
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"l spend hours comparing policies online to find
the best cover at a reasonable price. It's
frustrating that my condition makes insurance
so expensive, but I'd never consider not
declaring it. My health is too important to risk."

P
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Persona 2:
The Reluctant Purchaser
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Name: David Hughes

Age: 45

Location: Cardiff, Wales

Job: Warehouse manager

Income: £32,000 per year

Health condition: Anxiety/epilepsy P
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David struggles with anxiety and has
had infrequent epileptic seizures since
his twenties. He's not a natural
traveller but enjoys his annual family
holiday to Greece.
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"To be honest, | find the whole process of
buying travel insurance stressful. The forms
asking about my medical history make me
anxious, and | worry about having a seizure
abroad. I've considered not mentioning my
epilepsy to keep costs down, but my wife insists

we declare everything.” 5
p



@coleybird
#brightonSEO

“We usually end up buying a policy
recommended by the Epilepsy Society, even
though it's more expensive. | know it's
necessary, but it feels like my conditions are
being penalised. Still, | wouldn't want to ruin
our family holiday by not being properly
covered."
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Persona 3:
The Adventurous Retiree
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Name: Alan Forsyth

Age: 638

.ocation: Edinburgh, Scotland

Job: Retired civil engineer

ncome: £35,000 per year (pension & investments)
Health condition: Arthritis and controlled heart
condition

P
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Alan is an active retiree who refuses to
let his health issues slow him down.
He and his wife enjoy taking two or
three international trips per year,
often to more exotic locations.
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"Retirement is-our time to see the world, and
we're not letting a few aches and pains stop us.
I've had a stent fitted'and dealwith arthritis, but
I'm in good shape for my age. Buying travel
insurance is always a bit of a challenge - the
premiums can be eye-watering when | tick all
those boxes about my health.”
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“l usually start looking online about a month
before our trip, but.often end up calling insurers
directly to negotiate a better deal. It's
frustrating that my medical history makes
insurance so costly, especially for longer trips or
cruises.”

P
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“But after a friend had a health scare in Thailand
last year, | know it's worth every penny. We
budget for it as part of our holiday costs now."



Who?

Males/females
Older skew; health
conditions

Keen travellers

When?

Could purchase an
annual policy

More likely to buy
after booking a trip -
usually right after
booking

What?

Stressed about
financial implication
of declaring
condition when
buying insurance
Most older customers
are enjoying
retirement

Where?

Will likely buy online
Might seek advice
from charity/relevant
body/friends

Why?

If you don't have the
right cover when you
fall ill abroad, you
could be left hugely
out of pocket

Price and quality

How?

Feel resentful that
their condition
increases the price
Insurance is an added
stress - financial

and mental
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With broad boundaries in place,
ideation easier & our
ideas are consistently relevant
vet diverse

P]
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The
Cautious

Planner

Planning
& risks

Which countries see
the most claims made?

Advice on drinking tap
water or travel scams
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The
Reluctant

Purchaser

Reassuring
travel

Most relaxing
destinations

Most returned-to
destinations

Happiest destinations

P
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The
Adventurous

Retiree

Bucket list
travel

Best destinations

for adventure

Off the beaten
path travel
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brilliant measure of
relevancy...
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... and you can deliver creative,
relevant content that Google
and your target audience
loves...
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Thank @ @coleybird
you! @ sophie coley

Propellernet



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11: Who What Why When Where WHow
	Slide 12: Who?
	Slide 13: Who?
	Slide 14: What?
	Slide 15: What?
	Slide 16: What?
	Slide 17: Why?
	Slide 18: Why?
	Slide 19: When?
	Slide 20: When?
	Slide 21: Where?
	Slide 22: How?
	Slide 23: How?
	Slide 24: How?
	Slide 25: You can find so much audience insight in search data…
	Slide 26
	Slide 27
	Slide 28: … and in social  data too
	Slide 29
	Slide 30: … and in social  data too
	Slide 31: YouGov is  great for demographic & attitudinal insights…
	Slide 32: … while reviews are often full of gems too 
	Slide 33
	Slide 40: You’ve got  the insight…  
	Slide 41
	Slide 42: Enter, AI…
	Slide 43
	Slide 44
	Slide 45: Persona 1:  The Cautious Planner
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50: Persona 2:  The Reluctant Purchaser
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55: Persona 3:  The Adventurous Retiree
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64: The  Cautious  Planner Planning  & risks
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71

